The effectiveness of promotionals tools towards customer awareness for Biossentials Puri Spa, Melaka / Ielda Suraya Yahaya by Yahaya, Ielda Suraya
THE EFFECTIVENESS OF PROMOTIONALS
TOOLS TOWARDS CUSTOMER AWARENESS
FOR BIOSSENTIALS PURl SPA, MELAKA
IELDA SURAYA BINTI YAHAYA
Submitted in Partial Fulfillment
Of the Requirement for the
Bachelor of Business Administration (Hans)
Marketing
FACULTV OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOIJIGI MARA
MELAKA
APRIL 2009
I
BACHELOR OF BUSINESS ADMINISTRATION
(HONS) MARKETING
FACULTV OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
MELAKA
"DECLARATION OF ORIGINAL WORK"
I, lelda Suraya bt Yahaya, (lIe Number: 860727-46-5168)
Hereby, declare that,
• This work has not previously been accepted in substance for any degree, locally
or overseas and is not being concurrently submitted for this degree or any other
degrees.
• This project paper is the result of my independent work and investigation, except
where otherwise stated.
• All verbatim extracts have been distinguished by quotation marks and sources of
my information have been specifically acknowledged.
Signature: >-9'----.1....--- Date: 2;-/ L.f !0 cr
II
TABLE OF CONTENTS
TITLE PAGE
DECLARATION OF ORIGINAL WORK
LETTER OF SUBMISSION
ACKNOWLEDGEMENT
TABLE OF CONTENTS
LIST OF TABLES
LIST OF FIGURES
PAGE
II
III
IV
V
VII
VIII
CHAPTER 1: INTRODUCTION
1.1 Introduction 1
1.2 Background of the Study 1
1.3 Background of the Company 2
1.4 Problem Statement 3
1.5 Research Question 5
1.6 Research Objective 5
1.7 Theoretical Framework 6
1.8 Significant of the Study 8
1.9 Scope of Study 9
1.10 Limitation of the Study 9
1.11 Definition of Terms 10
CHAPTER 2: LITERATURE REVIEW
2.1 Introduction
2.2 Promotion
2.3 Awareness
2.4 Customer Awareness
11
11
15
17
v
CHAPTER 3: RESEARCH METHODOLOGY
3.1 Introduction of Research Methodology 21
3.2 Research Design 21
3.3 Data Collection Method 21
3.4 Questionnaire 22
3.5 Sampling 23
3.6 Data Analysis 24
CHAPTER 4: ANALYSIS AND INTERPRETATION OF DATA
4.1 Introduction of Data Analysis 26
4.2 Reliability Test 26
4.3 Promotional Tools used by Biossentials Puri Spa 27
4.4 Respondent Profiles 30
4.5 Objective Solution 36
4.6 Level of Customer Awareness 43
CHAPTER 5: CONCLUSION AND RECOMMENDATION
5.1 Introduction of Conclusion and Recommendation
5.2 Conclusions
5.3 Recommendations
BIBLIOGRAPHY
APPENDICES
APPENDIX I - QUESTIONNAIRE
APPENDIX II ..... SPSS ANALYSIS
46
46
48
53
56
63
VI
ABSTRACT
Biossentials Puri Spa was opened in March 2006. Such as new company Biossentials
Puri Spa need to make effective promotion in order to create awareness to the customer
beside most of the customer unaware the existing of Bioassential Puri Spa
Due to that problem matter, researcher does the research study on the effectiveness of
promotional tools in enhancing customer awareness of Biossential Puri Spa that come
with the objectives,(i) to study the effectiveness of existing promotion tools used by
Biossentials Puri Spa, (ii) to identify which promotional tools are the effective to increase
customer awareness and (iii) to determine the level of customer awareness toward
promotional activity of Biossentials Puri Spa.
In this study, the research design of Descriptive Research and Causal Research are
being used. For sampling technique, researcher used Simple Random Sampling in non..
probability for this study. Researcher distributed the sixty questionnaires to respondents
randomly around Melaka Tengah to have primary data for data analysis and other
sources of secondary data from reports journals and so on.
Once the necessary data has been collected, the data will be analyzed and summarized
in a readable and easily interpretable form. The Statistical Package for the Special
Science (SPSS) has been used to summarize data. The results are in the form of
reliability testing, frequency, percentage, mean and rank.
This research found that respondents are still unaware with the existing Biossentials Puri
Spa. So they need choose the effectiveness promotional tools in enhancing customer
awareness and in order to boost the sales.
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